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A brief about Global Nomads & Third Culture Kids (TCKs) 
	  

Global	   nomads	   are	   persons	   of	   any	   age	   or	   nationality	   who	   have	   lived	   a	   significant	   part	   of	   their	  
developmental	   years	   in	   one	   or	   more	   countries	   outside	   their	   passport	   country	   because	   of	   a	   parent's	  
occupation.	  Children	  raised	  as	  global	  nomads	  can	  be	  the	  offspring	  of	  diplomatic,	  international	  business,	  
government	  agency,	   international	  agency,	  missionary,	  or	  military	  personnel,	  or	   indeed	  of	  people	   living	  
internationally	  mobile	  lives	  for	  any	  professional	  reason.	  Typically,	  global	  nomads	  share	  a	  unique	  cultural	  
heritage.	  

Diversity	   is	   the	  byword	  of	   a	  
self-‐reflexive	  human	  being.	  We	  all	  
contain	  within	   ourselves	  multiple	  
intersecting	   identities—	  example,	  
nationality,	   gender,	   sexual	  
orientation,	   ethnicity	   and	   race,	  
physicality,	   native	   tongue,	  
profession.	   In	  any	  given	  moment,	  



UYD	  Media	  
Global	  Nomads	  &	  the	  Multi-‐Cultural	  Millennial	  

4	  

	  

one	  of	  those	  identities	  may	  be	  more	  relevant	  to	  us	  than	  others.	  At	  the	  same	  time,	  the	  identities	  in	  our	  
backgrounds	   continue	   to	  make	  up	   the	  whole	  of	  who	  we	  are.	  Diversity	   reminds	  us	   to	   stand	   tall	   at	   the	  
intersection	   of	   our	   multiple	   identities,	   aware	   of	   our	   contradictions,	   and	   proud	   nonetheless	   to	  
acknowledge	  all	  the	  facets	  of	  whom	  we	  are.	  

Global	   Nomads	   are	   children	   who	   share	   common	   characteristics	   and	   face	   similar	   difficulties.	  
Navigating	   through	  mobility	   transitions	   and	   changes,	   building	   identity	   in	  more	   than	   one	   culture,	   they	  
acquire	  unique	  skills	  that	  could	  prepare	  them	  to	  be	  the	  global	  citizens	  of	  tomorrow.	  

Global	   Nomads	   share	   two	   major	   realities	   that	   affect	   the	   deeper	   parts	   of	   their	   cultural	   being,	  
including	   their	   values,	   beliefs	   and	   worldview	   and	   make	   them	   different	   from	   other	   kids:	   growing	   up	  
among	  different	  cultural	  worlds	  and	  high	  mobility.	  Both	  realities	  offer	  significant	  benefits	  and	  skills	   for	  
most	  Global	  Nomad	  children	  but	  at	  the	  same	  time	  both	  produce	  challenges	  that	  must	  be	  recognized	  and	  
addressed.	  

A	  third-‐culture	  kid	  (or	  TCK)	  may	  not	  be	  able	  to	   immerse	  
themselves	   as	   completely	   into	   their	   new	   surroundings	   as	  
expected.	   Instead,	   they	   may	   always	   remain	   an	   outsider	   in	  
different	   host	   cultures.	   A	   TCK	   for	   example	   could	   experience	  
this	  fundamental	  feeling	  of	  strangeness	  throughout	  his/her	  life	  
as	  a	  third-‐culture	  kid.	  He/she	  could	  say	  something	  like	  “We	  left	  
Nigeria	   when	   I	   was	   very	   little	   and	   moved	   to	   Brazil,	   then	  
Sweden	   and	   the	  United	   States,	   and	   now	  we’re	   here	   in	   Hong	  
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Kong.”	  

Although	   this	  TCK	  enjoys	   the	  cultural	  diversity	  of	  his/her	   family’s	   lifestyle,	  he/she	  has	  never	   fully	  
adapted	  to	  any	  of	  the	  countries	  he/she	  has	   lived	   in.	  “I	  have	  only	  ever	  attended	   international	  schools,”	  
this	   TCK	   might	   explain.	   “I	   did	   quite	   well	   there,	   but	   the	   only	   foreign	   language	   I	   really	   picked	   up	   was	  
English.	  Of	  course,	  I	  learned	  a	  bit	  of	  Portuguese	  and	  Chinese,	  and	  I’m	  still	  able	  to	  recite	  a	  lot	  of	  nursery	  
rhymes	  in	  Spanish,	  but	  it’s	  not	  enough	  to	  be	  fluent.”	  

Study highlights of millennials or Generation Y 
	  

Perhaps,	   millennials	   are	   the	   most	   educated	   generation	   in	   all	   of	   human	   history,	   yet	   they	   face	  
startling	   challenges	   in	   fulfillment,	   employment	   and	  making	   good	   life	   decisions.	  With	   the	   rapid	   rise	   of	  
technology	  and	  intensity	  of	  globalization,	  the	  challenges	  millennials	  face	  today	  are	  unprecedented.	  

Generation	   Y’s	   sense	   of	   connectedness—to	   the	   world	   around	   them	   and	   to	   each	   other—and	   their	  
inherent	   digital	   mastery,	   are	   potent	   tools	   that	   are	   revolutionizing	   how	   people	   create,	   distribute	   and	  
promote	   content.	   Unlike	   previous	   generations,	   Generation	   Y	   has	   a	   natural	   advantage	   in	   the	   modern	  
workplace.	  They	  grew	  up	  with	  the	  Internet,	  were	  raised	  with	  an	  inherent	  knowledge	  of	  how	  to	  navigate	  
through	  and	  manipulate	   the	  Web	  and	  were	  bred	  with	  an	  aptitude	   for	   social	   connectedness	   that	  quite	  
simply	  didn’t	  exist	  before.	  
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Millennials	  are	  the	  most	  diverse	  cohort	  living	  
in	   the	   United	   States	   today.	   Among	  
Millennials,	   18.5	   percent	   are	   Hispanic,	   14.2	  
percent	  are	  Black,	  4.3	  percent	  are	  Asian,	  3.2	  
percent	   are	   Mixed	   Race	   or	   other	   and	   59.8	  
percent	  are	  Caucasian.	  	  

	  

This	   multiculturalism	   within	   the	   Millennial	  
demographic	   has	   led	   to	   a	   more	   tolerant	  
generation.	   Older	   generations	   and	  
Millennials	  both	  agree	  that	  Generation	  Y’s	  are	  more	  racially	  tolerant	  than	  their	  predecessors.	  

Millennials’	  technological	  proclivities	  extend	  not	  just	  to	  multiple	  gadgets	  but	  also	  have	  been	  fused	  
within	  their	  social	  lives	  as	  well.	  Research	  has	  revealed	  that	  more	  than	  80%	  of	  Millennials	  sleep	  with	  and	  
rely	  on	  a	  cell	  phone	  for	  their	  communication	  needs.	  88%	  use	  their	  cell	  phones	  to	  text.	  75%	  have	  created	  
a	  profile	  on	  a	  social	  networking	  site.	  20%	  have	  posted	  a	  video	  of	  themselves	  online	  (Keeter,	  2010).	  

Yet	   perhaps	   the	  most	   important	  marker	   for	  Millennials	   is	   that	  many	   of	   them	  have	   come	   of	   age	  
during	   a	   very	   difficult	   time	   in	   our	   economy,	   as	   the	  oldest	  Millennials	  were	   just	   27years	   old	  when	   the	  
recession	   began	   in	   December	   2007.	   As	   unemployment	   surged	   from	   2007	   to	   2009,	   many	   Millennials	  
struggled	  to	  find	  a	  hold	  in	  the	  labor	  market.	  	  They	  made	  important	  decisions	  about	  their	  educational	  and	  
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career	   paths,	   including	   whether	   and	   where	   to	   attend	   college,	   during	   a	   time	   of	   great	   economic	  
uncertainty.	  

Their	  early	  adult	   lives	  have	  been	  shaped	  by	  the	  experience	  of	  establishing	  their	  careers	  at	  a	  time	  
when	   Economic	   opportunities	   are	   relatively	   scarce.	   Today,	   although	   the	   economy	   is	   well	   into	   its	  
recovery,	  the	  recession	  still	  affects	  lives	  of	  Millennials	  and	  will	  likely	  continue	  to	  do	  so	  for	  years	  to	  come.	  

	  

3:34	  
3:12	  

2:19	  

1:47	   1:47	  

1:15	   1:15	   1:04	   1:04	  

0:32	  

Average	  <me	  millennials	  in	  the	  U.S.	  spend	  interac<ng	  with	  media	  per	  day.	  	  



UYD	  Media	  
Global	  Nomads	  &	  the	  Multi-‐Cultural	  Millennial	  

8	  

	  

	  



UYD	  Media	  
Global	  Nomads	  &	  the	  Multi-‐Cultural	  Millennial	  

9	  

	  

Blend of millennial within TCKs 
	  

Though the exact number of children being raised outside their passport country worldwide has not 
been tabulated, it is clear that in an increasingly global economy, the number is growing. 

Global Nomads are children who share common characteristics and face similar difficulties. 
Navigating through mobility transitions and changes, building identity in more than one culture, they 
acquire unique skills that could prepare them to be the global citizens of tomorrow. 

Global nomads experience paradoxical benefits and challenges of growing-up with a high mobility 
lifestyle and among different cultures. 

Parents having chosen to raise global nomads need to provide affirmation and support to help them 
navigate through mobility transitions and identity challenges.  Away from their own family support 
systems and themselves facing expatriation challenges, parents can only rely on their natural 
instincts, support of new communities or any other resources they can find. 

Benefits of High Mobility and Different Cultural Exposure 
 

1. Worldview 

The greatest benefit of a mobile lifestyle is the worldview developed by most TCKs.  It is three-
dimensional, with not only knowledge but also understanding and empathy (Pollock 1998). TCKs 
are likely to exhibit tolerance and cross-cultural understanding; they learn to see the world from 
different points of view. They can become a cultural bridge and an active, positive influence in an 
increasingly intercultural world. 



UYD	  Media	  
Global	  Nomads	  &	  the	  Multi-‐Cultural	  Millennial	  

10	  

	  
2. Flexibility and adaptability 

Seeing, hearing, tasting, and smelling new things is a way of life for most of them and contributes 
to their ability to accept and adjust to what is new and different. 

3. Alert, intelligent and geographically aware 
 
Many are also conversant in another language or have heightened interest and ability to learn a 
new language. 
 

4. Mature, sensitive and skilled at listening 
 
Factors contributing to this maturity include expectations and demands for certain behavior, 
relationship to adults in the international community, communication skills, and knowledge based 
on a “big world” exposure 
 

5. High Achieving 
 
Often parents of global nomads are skilled professionals with record of high achievement 
themselves. As a consequence, expectations of performance might be higher for global nomads 
especially if they attend International School with high standards. 
 

Statistical Scenario and promoting agents of their advancement  
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Global nomads typically have a high sense of security in their understanding of the world and a 

high motivation to affect the international arena. Although they may not be able to enumerate 
specific intercultural skills, one of the advantages of growing up internationally is the opportunity to 
develop those skills without conscious effort. Their "birth right" includes a comfort with ambiguity; an 
ability to see a situation from several points of view and to hold inquiry and curiosity in relationship to 
judgment; refined observational skills; bi/multi-lingualism; and a capacity for working effectively with 
many different people in many different situations. 

It is not always easy to have a multidimensional view of the world, however, especially if those 
around you do not. Global nomads may find themselves challenged by those with less of an 
international understanding. They may be perceived as arrogant when speaking of their "exotic" 
adventures, may face a confusion of loyalties, and may be accused of lacking conviction. The 
reality, however, is typically less a matter of confused loyalty than a deep understanding of the 
complexity of the human condition. 

Millennials  are  more  likely  to  study  social  science  or  applied  fields - like  communications, 
criminal, justice, and library science - that do not fit into traditional liberal arts curricula, but 
correspond more directly to specific careers. 
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Millennial Seek a Compromise between Continuity and Change 
	  

The digital revolution has empowered 
them to map out the future without 
regard to generational and 
geographical divides. Key findings 
include the following: 

The Rise of Soft Power: Purchases over Politics 

- Born into a post-communist, 
one-model world, Millennials 
believe in incremental change 
driven by individuals rather 
than ideology-based revolution. 

- A more sustainable approach to consumption is regarded as vital to progress: 6 in 10 think people 
should consume less and drive less, and around half believe that what they buy makes a bigger 
difference than how they vote. 

Welcome to the Reconciliation Age 

- While their boomer parents and grandparents defined youth as being against -against bourgeois 
values, against authority figures, against the social mores of older generations—the Millennials share 
much the same values and views as their elders and count on older generations’ wisdom to shine 
light on an uncertain world. 
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- With all the resources available to them, Millennials in every market but France still chose their 
parents as their most trusted source of information, above the Internet, traditional media, friends, 
and especially above political and religious leaders. 
 

More Than a Bumper Sticker: Life Really Is Good 

- Millennials are keenly aware of the issues the world faces and will continue to face – more than 7 in 
10 think the world will be more dangerous, less peaceful, and more polluted in 20 years. 
Nevertheless, they are optimistic about their own prospects and satisfied overall with the lives they’re 
leading. 

- More than two-thirds (68%) consider themselves happy, and 43% (including a majority in India and 
the U.S.) think they are even happier than most of their peers. 

A Heads-Up to HR 

- Despite having grown up in a world of superficiality and instant fame, Millennials consider “hard 
work” the surest path to success. Yet they are not willing to sacrifice quality of life for a bigger 
paycheck. 

- When asked to choose the single most important factor in accepting a job, just 28% chose “salary,” 
while 37% cited “the ability to balance work and life.” Another 23% chose “work atmosphere” – 
further evidence that, for this generation, money is not a sufficient counterbalance to misery. 
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Millennials  are  currently  about  a  third  of  the  labor  force  and, as  a  generation,  they  

have  faced substantial  challenges  in  entering  the  workforce  during  the  most  pronounced  
downturn  since  the Great Recession. The overall unemployment rate for young workers between 
ages 18 to 34 peaked at over 13 percent in 2010, on a seasonally-adjusted basis. Since then it has 
come down 4.7 percentage points to 8.6 percent in September 2014. While it remains elevated, the 
labor market recovery and decline in the unemployment rate has recently been faster than any 
time since the early 1980s.  

Between June 2013 and June 2014, the unemployment rate of Millennials declined by 1.8 
percentage points, the largest reduction in unemployment for this age group also since the early-
1980s. During this period of rapid decline in the unemployment rate, the number of employed 
Millennials increased by 990,000, a noticeable acceleration from the 786,000 Millennials that found 
work during the year-earlier period.	  

Impact of millennial Global nomads & TCKs by means of positive lookout 
 

The  past  few  decades  have  witnessed  astounding  advances  in  technology  and  computing.  
Since personal  computers  were  introduced  to  schools  in  the  late  1970s,  technology  
companies  have innovated  at  startling  speed,  often  rolling  out  a  groundbreaking  new  
platform  or  computer  model every year. Because much of this period of innovation coincided with 
Millennials’ childhoods, it has shaped the ways Millennials interact with technology and seems to 
have affected their expectations for creativity and innovation in their own work lives. 
One study found that more than half of the Millennials surveyed expressed interest in starting a 
business. And although several Millennials became well-known entrepreneurs in their 20s; this 
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generation is just beginning to reach the peak age for entrepreneurship, which generally occurs in 
one’s 40s or early 50s. 
 
In addition to creating opportunities for entrepreneurship, advances in computer processing power,  
along  with  widespread  access  to  cell  phones  and  the Internet,  have  changed  how  Millennials 
communicate and  interact  with  one  another.  Millennials use social media more frequently and 
are even more likely to sleep near their cell phone. Three-quarters of Millennials have an account on 
a social networking site, compared with only half of Generation X’ers and less than a third of the 
Baby Boomers. 
The impacts of these practices have extended beyond Millennials’ peers to their families. 
 
More Millennials have a college degree than any other generation of young adults. In 2013, 47 
percent  
Of 25 to 34 year-olds received a postsecondary degree (associates, bachelor’s, or graduate 
degree) and an additional 18 percent had completed some post-secondary education.  
Also, because the rate of young workers with some post-secondary education but no degree has 
been flat while  the  share  with  a degree has risen,  more  students  are  completing the degrees 
they  start  after high school. 

 
	  

	  



UYD	  Media	  
Global	  Nomads	  &	  the	  Multi-‐Cultural	  Millennial	  

17	  

	  

Conclusion 
	  

Without a doubt, living in a diverse world, making a home in that intersection of multiple 
identities is more complex than living in a singular reality. It is also the experience of increasing 
numbers of people the world over, not just global nomads. There is, in fact, an immense interest 
today in what it means to live in a diverse world. Educators, researchers, and writers; people of mixed 
race and mixed nationality; scholars in cultural, multicultural, ethnic, and gender studies are 
addressing the same question in their varied ways. 

The world in which we live today is no longer easily defined by "either/-or." The complexities of an 
interdependent human community increasingly are calling us to experience the "both/and," and 
from that place of ambiguity and uncertainty to find a sense of home in the in-between. 

For Millennials, multiculturalism is not just something that is talked about second handedly, it an 
inherent part of the Millennial value system.  It is also become a mainstay in the advertising game.  
More and more brands will take the same route as Coke and banana republic and feature more 
multicultural themes in their campaigns. We will also see companies changing their products and 
menus to appeal to the rising Hispanic and Asian communities. 

Moreover, diversified leadership will contribute to people of diverse cultures being able to bring their 
entire selves to work. Advertising professionals contend that diversified leadership will facilitate a 
work environment in which individuals feel comfortable to be exactly who they are at all times. 

Millennials asserted that they want brands to be interesting, trustworthy, authentic, engaging, 
interactive, humorous, and entertaining. Essentially, Millennials want brands to embody all the 
qualities of a great friend and someone with whom they would enjoy having a conversation. They 
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expect brands to engage in an authentic interactive conversation with them both online and offline 
and expect to be a part of, and engaged in decision making with brands. Moreover, the nature of 
Millennials to seek information compels their desire to learn about the brand and its story. Millennials 
respond to mission statements, well rafted narratives and brand heritage that they identify with and 
revealed that they would support brands that empower them, make their lives easier and 
demonstrate a shared desire to support causes they believe in. Millennials repeatedly emphasized a 
desire to use their consumerism to contribute to positive changes that appeal to their interests. 
Brands that have executed this desire have scored big among Millennials. 
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